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ENGAGE FOR GOOD’S EXCLUSIVE INDUSTRY SURVEY 
EXAMINING MILLION-DOLLAR-PLUS CAMPAIGNS TAPPING CONSUMER 
GENEROSITY TO RAISE MONEY FOR GOOD CAUSES AT POINT OF SALE

By Dollars Raised

THE DETAILS

Median Campaign 
Run Time in Weeks:

4.5 WEEKS

used 
incentives 
in their 
campaigns

40%

LARGEST CAUSE AREAS

48% 16% 9% 8% 7%

Children's
Health

Consumer
Choice

Health Hunger Social
Services

MOST FREQUENTLY 
REQUESTED DOLLAR AMOUNTS

67%

60%

40%

40%
(No Dollar Amount Requested)
OPEN ASK

2014 2016 VS.
46 CAMPAIGNS
INCREASED

COMPARED TO 2014

11 CAMPAIGNS
DECREASED

COMPARED TO 2014*

*This figure for number of campaigns that 
decreased in size is understated because some 

2014 campaigns didn’t report out 2016 figures.

Of the 46 campaigns that INCREASED 
since 2014, they raised an additional 
$76.2 million for good causes.

2012

2014

2016

$389.2

$422.3

$441.6

+$8.5 MILLION

LARGEST INCREASES

+613% 

BY DOLLAR
INCREASE

BY PERCENTAGE
INCREASE

TOP 5 CAMPAIGNS OF 2016

73 campaigns raised 

$441.6 MILLION
in 2016, up 4.5% from 2014

Over

$4.1 BILLION
raised over 3 decades

$56.58 MILLION
For Thousands of 

Consumer Selected 
Charities

Year-Round Register 
Donations For Animal 
Welfare Organizations

$28.38 MILLION

Coin Collection 
for Ronald 

McDonald House 
Charities

$28.15 MILLION

Miracle Balloons 
for Children’s Miracle 
Network Hospitals

$22.5 MILLION

Miracle Balloons For 
Children’s Miracle 
Network Hospitals

$37 MILLION
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Survey totals in millions

POS FUNDRAISING
CONTINUES TO GROW


